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Ever since we set Engage up in 2007, we were always driven by a 

strong sense of wanting to do what's right. It wasn't just about making 

money; we believed in finding a balance between people and profit. 

We wanted our business to have a positive impact on the people who 

choose to work for us and the wider community while still being 

financially sustainable. So when we came across B Corp certification, 

it felt like the perfect framework for us.



BCorp provided a clear roadmap and guidelines to measure and 

validate our commitment to social and environmental responsibility. It 

was like a checklist that aligned nicely with our values and beliefs. As 

we went through the assessment process, it became apparent that we 

were already doing a lot of good things; we had fair people policies, 

transparent governance and operations, and a track record of giving 

back to the community. It felt good to know that our efforts were in 

line with what B Corp was looking for.

However, the assessment also pointed out areas where we could 

improve, especially when it came to environmental considerations. We 

were aware of the need to reduce our impact on the environment, but 

B Corp pushed us to take it a step further. It made us see that we could 

be more mindful of our energy usage, better manage our waste, and 

adopt eco-friendly practices throughout our business.



Ultimately, our decision to pursue B Corp certification was driven by 

our desire to validate our existing efforts and constantly strive for 

improvement. It wasn't just about getting a fancy certification; it also 

provided us with the motivation to continuously evolve and raise the 

bar for how businesses can be used as a force for good.  We’ve since 

become heavily involved in the local B Corp community, participating 

in various events to help spread the word about the benefits of B Corp. 

This report sets out to show some of the areas that we have improved 

and developed over the past year at Engage, specifically focusing on 

Our People, Our Environment and Our Community. Hopefully it goes 

some way to showing our continued commitment to B Corp, but more 

importantly we share this information and our ideas freely to act as a 

lead and inspiration for other like minded businesses to follow.

CEO Foreword

Alex Willcocks
Founded and CEO
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05
Giving back has always been a key part of our values. We’ve gone a step further this year. 

With our new paid volunteering program, anyone in the team can make a positive impact 

in their community. We’ve listed out just some of the causes we’ve already helped with in 

the community section,

06
Money matters, and in today’s complex world it can be a minefield to understand the 

complexities of finances. We introduced and funded Financial Education and Coaching for 

the team through Octopus, equipping everyone with the knowledge and skills to make 

smart financial decisions and plan for their future. 

07
Safety first! We ensure that all our team members that want it, have First Aid training and 

a qualification. We did this through our Charity Partner ‘Catch’. This follows one of our 

values of equipping people with life skills beyond a Macbook and desk! 
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In today's changing world, it's vital for businesses to understand and improve 

their environmental impact. With climate change and resource depletion, 

companies must recognise their contribution and do what they can to help 

the planet. 



This was our one low scoring area during our initial certification. We took for 

granted that as a digital first business, our impact on the environment was 

minimal. Education was required!



Our journey to carbon neutrality as a B Corp was an eye-opening experience 

that taught us valuable lessons about our environmental impact. As we 

delved deeper into our sustainability efforts, we realised this was an area 

where we could, and should, improve.
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Our primary goal for this year was to understand and measure our emissions 

and achieve Carbon Neutral Status.  To accomplish this, we knew it was 

crucial to partner with an experienced and reputable organisation that 

specialised in both the measurement and carbon offsetting process. We 

found the perfect ally in ClimatePartner, whose expertise and credentials 

gave us the reassurance that the process would be thorough and meaningful.
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Project Standard Gold Standard VER (GS VER)

Since hydropower is created without burning fossil fuels, it is considered 

emission-free. The growth of renewable energy production is essential to 

limiting global warming and securing energy supplies for the future.

Verified by LGAI Technological Center, S.A. Validated by Shenzhen CTI International Certification Co., Ltd (CTI)

To begin the process, we embarked on a comprehensive measurement of our carbon 
impact across all scopes: Scope 1, Scope 2, and Scope 3. This thorough assessment 
allowed us to identify areas where we could make the most significant reductions 
and take future action accordingly.



Once we understood our carbon footprint, the next step was to identify a project to 
offset our emissions.  We did this, with the help of ClimatePartner, through the 
funding of a . By investing in renewable energy, we not 
only neutralised our carbon footprint but also contributed to the global transition 
to cleaner sources of electricity.



We also recognised the importance of sustainability throughout our supply chain. 
We made a conscious effort to partner with suppliers who shared our commitment 
to reducing environmental impact and using business as a force for good. As part of 
this shift, we chose to work with B Corp products, such as Who Gives a Crap's eco-
friendly toilet paper and Rave Coffee's ethically sourced beans. By supporting these 
like-minded businesses, we aimed to create a ripple effect of sustainability and 
inspire others to make more conscious choices.


hydropower project in Laos

09B-Corp impact report

https://fpm.climatepartner.com/tracking/project/20626-2303-1001/1439/en
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20,864 t CO2eEstimated annual emission reductions

Carbon Neutral Company 2023

Supported offset project Hydropower Louang 

Namtha laos
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Our journey to carbon neutrality has been 

challenging yet rewarding. It has required us to 

reevaluate our practices, seek partnerships that 

align with our values, and continuously strive for 

improvement. As a B Corp, we are proud to have 

achieved and remain 

committed to taking further steps to minimise our 

environmental footprint in the future.

Carbon Neutral Status 

https://climatepartner.com/20626-2303-1001
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Community has always been at the heart of our business.  Over the years we’ve 

contributed significant time and money to support local charities through our 

Elympics program as well as one off events.  These are some of the highlights 

from this past year's worth of community involvement and support.

Launching


Force for Good
Engage is proud to introduce Force for Good, our new initiative that supports our 

team members in giving back to the community. We've always been passionate 

about making a positive impact but now, we're taking it a step further. Each 

month, our team will dedicate two fully paid days to volunteer at local charities, 

providing 40 hours of paid volunteering per year.

Our Community
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St Gemma's Hospice is a charity based in Leeds that provides specialised 

care for people with life-limiting illnesses, especially cancer. They have a 

fantastic team of doctors, nurses, social workers, and counsellors. In 

addition to their care services, they also run charity shops and retail hubs to 

raise funds for their important work



Amy, one of our Client Strategists, and her partner Ryan recently decided to 

volunteer at St Gemma's as Ryan's grandparents had received care from St 

Gemma's Hospice in the past. They wanted to give back to the place that 

had helped their family so much. Their task for the day was to organise and 

catalogue thousands of books that the organisation receives each month. A 

bookworm's dream!

13B-Corp impact report



B-corp impact report

FoodCycle is a community project that tackles food poverty, wastage, and 

loneliness. They use volunteers as a Force for Good to connect communities 

and help those in need. With easy sign-up and no minimum commitment, 

their volunteer opportunities offer rewarding experiences. Yasmin, Head of 

Marketing, volunteered as a guest host, engaging with guests and keeping 

them company as they waited for dinner. FoodCycle's dedicated volunteers 

worked hard to provide meals, drinks, and takeaway boxes. The event was a 

success, with 25 guests served and smiling faces all around.
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Moortown Fire Station ran a community event just before Christmas, which 

Tom, our Operations Director, and Yas, our Head of Marketing, both 

volunteered for. They helped transform the fire station garden into a festive 

Santa's grotto. Despite the freezing temperatures, the event was a success, 

attracting over 200 families who were struggling to provide a festive 

experience for their children due to financial difficulties. It was 

heartwarming to see the children enjoy the day, emphasising the 

importance of supporting one another during challenging times. The funds 

raised supported the Firefighters Charity, which assists firefighters and their 

families with rehabilitation, mental health support, and more.
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